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s a keen amateur 
collector of watches, I 
was interested to discover 
that there is a new English 
brand that is giving its 
European neighbours a 
run for their money in the 

ultra-competitive mid-price sector of 
the market.

With its first collection launched 
last year, Etiqus, which is based in 
Staffordshire, has specifically targeted 
the golf market with a set of 24 quality 
timepieces that combine beautiful 
designs with Swiss-made movements.

The brand name is derived from the 
word ‘etiquette’, golf’s written and 
unwritten rules of the game, while 
the collection features numerous 
subtle details that will be appreciated 
by golfers, from the unique dimple 
patterned face that gives the 3D 
effect of a golf ball, to a unique bezel 
that highlights your pace of play.

While Etiqus’s Sport Pro model is 
a chunkier style of watch that fits 

the current trend for bulkier cases, I 
opted for the Classic Tour, a slightly 
more subtle design that would look 
equally at home off the golf course as 
it would on it. 

Using the company’s easy-to-
navigate website, I was able to 
choose the colour of the face (white) 
and the type of strap (brown leather), 
thus adding the essential personal 
touches that we all demand these 
days.  

After putting my order through, 
I instantly received a confirmation 
email, and pretty soon after a text 
that told me to the exact hour 
my watch would be delivered the 
following morning. And sure enough, 
the delivery van pulled up outside my 
house a minute before the allotted 
slot. So far, so impressive.

Packaged in a box worthy of 
housing a Rolex, the Classic Tour 
came with a message from Etiqus 
founder Gary Butler, which welcomed 
me to ‘a club with a growing 

membership’.
After wearing the watch for a 

week or so, the key design features 
that I particularly liked included 
the thinness of the case, which is 
streamlined enough to fit perfectly 
under your cuffs when you’re wearing 
a long-sleeved shirt or jumper. It’s 
also got a nice weight to it – heavy 
enough to know it’s on your wrist, 
but not so heavy as to weigh you 
down. The finish is a nice mix of 
brushed and polished stainless steel, 
and the quality of the finish itself is 
top notch. 

The scratch-resistant sapphire 
crystal face features a reflective 
coating which makes it easy to read 
the time in bright light – especially 
with the white dial. Black and grey 
backgrounds are also available, 
with the latter being a nod to the 
colour of the stones in St Andrews, 
apparently.

The dimple effect on the dial is 
subtle and not immediately obvious 

to the casual glance, while still 
marking it out as watch that a golfer 
would wear. It works best on the 
white background, which replicates 
the colour of a golf ball. 

The numbers on the dial are thin 
and precise, while the date window 
has a nice raised polished border to 
it. All in all it was a pleasure to wear 
and use, with the leather strap being 
very comfortable, soft and obviously 
high quality. 

With the ethos of Etiqus suggesting 
that ‘you can tell he’s a golfer by the 
watch he wears’, I’m not sure what 
the Classic Tour says about my skills 
as a nine handicapper, but it certainly 
looks the business, and attracted 
plenty of positive comments from 
friends who know that I change my 
watches as often as I do my putter! 

For details on all the models in the 
Etiqus watch range, which cost from 
£179, visit www.etiqus.co.uk, where 
an online shop is also available.

A

AN  
INSTANT  
CLASSIC

Never one to be late for a tee time, Matt Nicholson reviews 
the latest timepiece from English watch brand Etiqus, which 
is proving a hit with golfers and watch aficionados alike


